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Abstract 
The focus of this study is to know the level of familiarity and frequency of use of social media tools for 
educational purposes by the Postgraduate students enrolled in the University of Kashmir. Questionnaire 
method was used to collect data from the Students. The major findings revealed that the students are 
familiar with many Social media tools and the familiarity is increasing but they do not make effective use of 
these tools for various educational purposes. 
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Introduction 
During the last few years, technology has rapidly grown and its use to effectively promote and 
highlight services and resources is also showing an increasing trend. The academic world 
around the globe has adopted a wide range of Educational technology tools to supplement 
their traditional ways of education. Social media is playing a great role in this regard and 
Faculty members, Research scholars and Students continue to embrace various social media 
applications for various educational purposes. There are various forms of web-based learning 
like Online instructional Videos, Online bulletin boards, Online mind mapping & brainstorming, 
learning material availability, Online testing etc. to disseminate information and to stimulate 
and engage Research Scholars and Students. The entire range of social media applications 
shares the innate ability to enable social behaviour through dialogue – multiple-way discussion 
providing the opportunity to discover and share new information (Solis, 2008). The use of web 
2.0 tools by educational institutions for connection, communication and information 
dissemination have become widespread.  
The aim of this study is to know the level of familiarity and frequency of use of Social media for 
educational purposes. For the purpose of the study, social media is defined as Facebook, 
Youtube, Blogs, WhatsApp, Twitter, and Linkedln. 
 
Literature Review 
Social media is characterized as Web 2.0 resources that emphasize active participation, 
connectivity, collaboration, and sharing of knowledge and ideas among users (McLoughlin & 
Lee, 2007). Rutherford (2010) divides Social media resources into three categories. While one 
category emphasizes content sharing and organizing sites like Delicious, Digg, Flickr, YouTube, 
and RSS readers, the second category encompasses content creation and editing websites 
such as Blogger, Google Docs, Wikipedia, and WordPress. The third category includes social 
network sites (SNS) like Facebook, Ning, MySpace, Twitter, WhatsApp, WeChat, Instagram and 
Tumblr, that serve as online communities that enable users to connect with old or new friends, 
and share ideas and resources. Various studies conducted around the globe show that 
students are using different social media platforms for educational purposes. A study 
conducted by Whittemore School of Business & Economics, University of New Hampshire to 
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determine the correlation of social media usage and grades revealed that Facebook and 
YouTube are the most commonly used social media platforms at the University (Martin, 2009). 
Lenhart, Purcell, Smith and Zickuhr (2010) found that 72% of all college students have a social 
media profile with 45% of college students using a social media site at least once a day. 
According to a recent national poll completed by the Harvard Institute of Politics, over 90% of 
students at four-year colleges reported having Facebook profiles. Based on an additional study 
of Junco, presumably, usage is most robust among first-semester freshmen and sophomores 
among such students at four-year institutions (Junco, 2011). Of course all the students do not 
completely use social media for only educational purposes, to communicate with others is very 
important aspect of their use. Some studies have shown that students found it quite 
appropriate for a teacher to use Facebook, and for teachers and students to socialize by this 
means (Baran, 2010). Students also believed that such tools could allow them to share 
knowledge in formal education contexts. Churchill’s study showed that the use of weblogs or 
“blogs” (social publishing) in education facilitated a useful learning atmosphere (Churchill, 
2009). According to Williams and Merten (2008), university students are often found to be 
obsessed with their Facebook profile or Twitter page. 
When social media is used for educational purposes it yields good benefits both for faculty 
members and students. Research has indicated that there is a positive relationship between 
academic uses of technology and the occurrences of active and collaborative learning, and the 
frequency of student-faculty interactions (Laird & Kuh, 2005). Recent studies propose the use 
of Web 2.0 technology in the higher education context to support interaction, active learning, 
and social engagement (Fleischmann, 2014). Social media, in particular, have the potential to 
enhance student success (Davis, Deil-Amen, Rios-Aguilar & Canche, 2012). Singh and Kumar 
(2013) in their paper entitled “Use of Social Networking Sites (SNSs) by the research scholars of 
Panjab University, Chandigarh: A study”, explored to study the activities and purposes for using 
SNSs by the scholars of Panjab University, Chandigarh. The findings of their study show that 
majority of the respondents were found to be aware and making use of such applications in 
their research work. Their study also reveals that Facebook is the most popular SNSs by all 
categories of researchers.  
 
Methodology 
Questionnaire method was used to collect the data. A face to face interaction was also held 
with the students wherever felt necessary. A total of one hundred questionnaires were 
randomly distributed among PG students from the faculty of science from the month of July 
2014 and collection of the same was completed up to ending September 2014. There were 50 
boys and 50 girls included in the sample. Of the PG students sampled, 60% were from last two 
semesters (seniors) and 40% were from Ist and second semesters (Juniors). The purpose of 
choosing to draw students from Ist two semesters and last two semesters was to know the 
difference, if any, between juniors and seniors regarding familiarity and use of social media 
tools.  
In case of students who failed to respond despite several reminders, another student was 
randomly approached. The same procedure was also applied in case of incomplete 
questionnaires. With this exercise, 100% response rate was achieved.  
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Data Analysis 
Students were asked about the following social media tools: Facebook, Youtube, Blogs, Wikis, 
Podcasts, Twitter, and Linkedln. 
 
Familiarity with social media tools 
Table 1 presents the familiarity of senior PG students of University of Kashmir regarding 
commonly used Social media tools. The data depicts that all the Senior students (100%) are well 
aware of Facebook and Youtube. 82% of the students from the Seniors are aware of Wikis 
while 73% of the students are familiar with Blogs. Twitter is known to 70% of the students. 38% 
of the students are aware of Podcasts while only 13% of the students are familiar with Linkedln.  
The results further show that as in the case of senior students, all the junior students (100%) 
are aware of Facebook and Youtube followed by Twitter (70%). 57% of the junior students are 
aware of Wikis while as 47% are familiar with Blogs. Podcasts are known to 32% of the students 
and 5% of the students aware of LinkedIn. 
 

Table 1: Familiarity of Students towards Social media tools 

Social Media Tools 
Senior Students 

(n = 60) 
Junior Students 

(n=40) 
Total Students 

(n=100) 

Facebook 60 (100) 40 (100) 100 (100) 

Youtube 60 (100) 40 (100) 100 (100) 

Blogs 44 (73) 19 (47) 63 (63) 

Wikis 49 (82) 23 (57) 72 (72) 

Podcasts 23 (38) 13 (32) 36 (36) 

Twitter 42 (70) 28 (70) 70 (70) 

Linkedln 8 (13) 02 (5) 10 (10) 
(Figures in parentheses indicate percentage) (Multiple options were allowed) 

 
Time spent on social media sites 
Table 2 shows the time spent by senior students out of 24 hours accessing various social media 
tools. It indicates that 63% of the Senior students spent 2 hours to 4 hours on various social 
media tools while 17% of them spent less than two hours. 8 students (i.e. 13%) spent 4 hrs to 6 
hrs while as 4 students (i.e. 7%) spent more than 6 hours out of 24 hours to access various 
social media tools. 
Similarly, in case of Junior students, it indicates that 65% of them spent 2 hours to 4 hours on 
various social media tools while as each 15% of the students spent 4 hrs to 6 hrs and more than 
6 hours respectively to access various social media tools. Only two students (i.e. 5%) indicated 
to spend less than two hours on various social media tools. 

 
Table 2: Time spent on social media sites by the students 

Time spent 
Senior Students 

(n = 60) 
Junior Students 

(n = 40) 
Total students 

(n=100) 

< 2 hrs 10 (17) 02 (05) 12 (12) 

2 hrs – 4 hrs 38 (63) 26 (65) 64 (64) 

4 hrs – 6 hrs 8 (13) 06 (15) 14 (14) 

> 6 hrs 4 (7) 06 (15) 10 (10) 
(Figures in parentheses indicate percentage) (Multiple options were allowed) 
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Mode of accessing social media Sites  
Table 3 depicts the mode being used by the students to access the Internet to use social 
media. The results reveal that 37% of the Senior students use Central Library of the University 
to access various social media while as 23% of them use their own smartphones. 22% of the 
students make use of Internet-enabled computers at their respective departments while as 18% 
use their personal computers or Laptops at home.  
Similarly, the results depict that most of the Junior students (35%) use their Smartphones to 
access various social media tools while as 25% of them make use of the Central Library of 
University of Kashmir. 20% of the students use Internet-enabled computers at their respective 
departments for the purpose and the same percentage of the students use their personal 
computers or laptops at home. 
 

Table 3: Mode of accessing the social media Sites by the students 

Mode 
Senior Students 

(n = 60) 
Junior Students 

(n = 40) 
Total students 

(n=100) 

Personal Computer/Laptop at home 11 (18) 08 (20) 19 (19) 

Smartphones 14 (23) 14 (35) 28 (28) 

Internet-enabled Computer at the Department 13 (22) 08 (20) 21 (21) 

Internet-enabled Computer at the Central Library 22 (37) 10 (25) 32 (32) 
(Figures in parentheses indicate percentage) (Multiple options were allowed) 

 
Purpose of using Social media tools  
The students were asked to select the purpose for which they use social media tools (Table4). 
97% of the senior students indicated using social media tools for communicating with their 
friends and family followed by 87% who indicated using social media tools for entertainment. 
73% of the students use social media for discussions and collaborations while as 65% of them 
use various social media tools to acquire information for study purpose. 42% of the students 
indicated to use social media for Personal & Professional development and only 20% of the 
students use the social media to communicate with their respective teachers. 
Likewise, 95% of the junior students indicated using social media to Communicate with friends 
& family followed by 92% who use social media for entertainment. 85% of the students 
indicated using social media for discussions & collaborations while as 57% of them use social 
media for acquiring information for study purpose. 45% of the students indicated using social 
media for Personal & Professional development while as 40% of the students use the social 
media to communicate with their respective teachers. 
 
Educational use of Social media tools 
Table 5 depicts the use of social media tools by the students for various educational purposes. 
The results indicate that 27% of the senior students use Wikis followed by 18% who use Blogs 
for educational purposes. 15% of the students make use of Youtube while as 13% students use 
Facebook for the purpose. 12% of the students use Twitter while as 10% use LinkedIn and only 
5% of the students use Podcasts for various educational purposes.  
Similarly, 35% of the junior students use Wikis followed by 27% who use Youtube for various 
educational purposes. 15% of the students use Facebook while as 12% use Twitter and 10% of the 
students use blogs for the purpose. It is evident from the results that no junior student uses 
Podcasts or LinkedIn for any educational purpose although 32% of the junior students are 
aware of the Podcasts and 5% are aware of LinkedIn as clear from Table 5. 
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Table 4: Purpose of using Social media tools by the Students 

Purpose 
Senior Students 

(n = 60) 
Junior Students 

(n = 40) 
Total students 

(n=100) 

Acquire Information for study purpose 39 (65) 23 (57) 62 (62) 

Personal & Professional Development 25 (42) 18 (45) 43 (43) 

Discussions & collaborations  44 (73) 34 (85) 78 (78) 

Communicate with friends & family 58 (97) 38 (95) 96 (96) 

Communicate with Teachers 12 (20) 16 (40) 28 (28) 

Entertainment 52 (87) 37 (92) 89 (89) 
(Figures in parentheses indicate percentage) (Multiple options were allowed) 

 
Table 5: Educational use of Social media tools by the students 

Social Media Tools Senior Students 
(n = 60) 

Junior Students 
(n = 40) 

Total students 
(n=100) 

Facebook 08 (13) 06 (15) 14 (14) 

Youtube 09 (15) 11 (27) 20 (20) 

Blogs 11 (18) 04 (10) 15 (15) 

Wikis 16 (27) 14 (35) 30 (30) 

Podcasts 03 (05) 00 (00) 03 (03) 

Twitter 07 (12) 05 (12) 12 (12) 

Linkedln 06 (10) 00 (00) 06 (06) 
(Figures in parentheses indicate percentage) (Multiple options were allowed) 

 

Flexibility with Social media tools  
Table 6 indicates that most of the senior students do not face any difficulty while using social 
media tools. The data shows that only 7% of the Senior students feel social media as very 
difficult to use followed by 10% students who feel it difficult. Majority of the students (43%) feel 
average while as 18% of them indicate its use as easy. 22% of the students feel using social 
media tools as very easy. 
Likewise, the table shows that not a single students among juniors feel social media as very 
difficult to use followed by only 10% of the students who feel it difficult. 20% of the students 
feel average while as 30% feel social media as easy to use. Majority of the junior students (40%) 
feel social media very easy to use. 
 

Table 6: Flexibility with Social media tools 

Flexibility 
Senior Students 

(n = 60) 
Junior Students 

(n = 40) 
Total students 

(n=100) 

Very Difficult  04 (07) 00 (00) 04 (04) 

Difficult 06 (10) 04 (10) 10 (10) 

Average 26 (43) 08 (20) 34 (34) 

Easy 11 (18) 12 (30) 23 (23) 

Very Easy 13 (22) 16 (40) 29 (29) 

(Figures in parentheses indicate percentage) (Multiple options were allowed) 

 
Conclusion & Discussion 
The main purpose of this preliminary study was to provide some insight into the familiarity and 
use of Social media for educational purposes by the students of the University of Kashmir. 
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Although it addressed a small sample of the university the findings are still used to fulfill the 
purpose. 
The findings of this study suggest that senior students are more familiar with various social 
media tools as compared to their junior counterparts wherein Facebook and Youtube top the 
list. The familiarity with both the categories of students towards Podcasts and LinkedIn is not 
encouraging as is evident from the results. Both the categories of students on an average 
spent two to four hours out of 24 hours on various social media sites, however 15% of the junior 
students spent more than six hours out of 24 hours using various social media tools which 
indicates their extensive usage of the media as compared to senior students wherein only 7% 
spent more than six hours out of 24 hours. The study found that most of the senior students 
use the Internet access system available at the Central Library of University to access various 
social media sites followed by their own Smartphones while it is opposite in case of Junior 
students, the majority of whom use their own smartphones followed by the Central Library of 
University. 
The study revealed that communicating with friends and family using social media tools 
followed by Entertainment is very common among both Senior and junior students. On the 
other hand, the percentage of students communicating with their Teachers in both the cases is 
very dismal. The study has further revealed that junior students are ahead to their seniors as 
for as the discussions and collaborations using social media tools are concerned which 
indicates the growing trend of social media among the young generation. A good number of 
students in both cases are using Social media tools to acquire information for study purposes 
and Wikis and Youtube are taking lead in this case. A very low percentage of senior students 
are making use of Podcasts & LinkedIn while as in case of junior students the percentage is 
zero.  
As for as the flexibility with social media tools is concerned, junior students are finding it more 
easy to use it as compared to the senior students which again indicates an upward trend.  
To conclude, the familiarity of the students with some social media tools is good but its use for 
educational purposes is very less than anticipated. As the use of social media tools by the 
students around the globe is continuously growing, it is hoped that this study will prove an 
eye-opener for the University authorities to take necessary steps in this regard. 
 
Limitations 
Only PG Students from Science faculty currently enrolled in the University of Kashmir were 
included in the study. Students from other faculties would have elaborated the research. 
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